Webinar: Top 10 Tips in SEO for 2010

Thank you for joining us!

We will begin at:
11:00 am PST
12:00 pm MTN

1:00 pm CST
2:00 pm EST

Audio: 312-878-0211
Access code: 438-949-920
Enter PIN # on your screen
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I’m Travis Low. I’ll be joined by Antonio Espinoza, who will help with Q&A during the webinar.  How is the audio?
Please help us make this webinar a big success by asking lots of questions using the chat box on your goto dashboard.   Q&A is your opportunity to dial it in to your needs.
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Topics for Today’s SEO Webinar

1) Keyword Strategy 6) Internal Links

2) Site Content Strategy 7) Content Silos
3)Meta Content Structure 8) Inbound Links

4) Meta Descriptions 9) Alt Tags / H1 Tags

5) URL (Dynamic vs Static/ 10) Analytics

Keyword insertion)
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Why Search Engine Optimization (SEO)?

Figure 5 Forecast: US Search Marketing Spend, 2009 To 2014
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marketing  $20,000
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(USS millions) 316,000

512,000

58,000

54,000
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SEO

Paid search

2009 2010 2011 2012 2013 2014

Total 515,393 517,765 520,763 524,299 $27,786 531,588
Source: Forrester's Search Engine Marketing Model, 4/09 (US only)

Source: Forrester Resaarch, Inc.
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SEO Trends for 2009-2012

Figure 2 Marketers See Greater Potential In Interactive Channels

“In the next three years, do you think marketing’s effectiveness will increase,
stay the same, or decrease for each of the following?”
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Interactive marketing tactics

Created social media
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| Search engine optimization (SEQ)
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Paid placement in social media
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Display ads through publishers

Traditional marketing tactics
Direct mail
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Cutdoor

Telemarketing
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Base: 204 marketers
@ , Source: March 2009 US Interactive Marketing Forecast Online Survey

Source: Forrester Research, Inc.
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The Main Pillars of SEO

% Keywo rds % Content Silos

= s www.url.com

R =

Meta Content URL’s Inbound
Links
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1 - Keyword Strategy

Critical Keyword Selection Steps
 Keyword Expansion Tools
o Competitive Analysis
e Customer Terminology

e Analyze Data

» Stages of Sales Cycle

o Keyword Leverage Analysis
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P TIBCO

The Power of Now*

Cloud Computing with

No Limits
Enterprise Ready
» Apply Mow

Speed of Business

2 - Site Content St

Very Little Content

Softwire Services

Solutions Customers Partners Communities

& [ [BCOSilver

Company

Search
Support | Woridwide

MEDecislon Blog
06.30.00

Collaboration and
Cooperation Playing
Role in Health Care
Reform

The American Recovery
and Reinvestment Act has
given the health T industry
a pretly good idea of

r

ategy

More Content

Simplified. Smart. State-of-the-Art.
Collaborative Health Care Management

SOLUTIONS N EVENTS CAREERS

alineo

Alinea iz & collsharative heatth care
management platform for case,
diseaze and utiization management
Lesmm More Ahout Alinea

nexalign

information exchange service
Learn Mors About Mewalion

MEDecision, Inc. is a leading provider of collaborative health care
management solutions. We offer health care payers simplified, smart
and state-of-the-art technologies that allow them to more easily
collahorate on patient care, hoth internally, and exernally with other
care team members — physicians, hospitals, laborataries, and even
patients themselves. This collaborative approach helps payers improve
the guality and affordability of health care, maintain costs, opfimize
operational efiiciencies and strengthen r with other health
care stakeholders. MEDecision is an acknowledged leader in health
information technology innovation. Our recently re-architected product
line consists of twa progressive products called Alineo and Mexalign.

Mexalign i & collaborative heatth care

CONTACT

smart approach fo
managing health care.

Payars {Patients |ProvidersiEXCHANGE

NEWS

06/1072009
MEDacisian Will Demonstrate
Alineo 2.0 Release in Upcoming

mew&lsco Vehinar

=l Read Full Post WEBINAR SERIES R
JuLy 0610972009
29 Introduction to Mexalign™ IEXCHANGE 7.0 Cammitment to Healthy, High-
008 Performing Culture and Mext

2000 TIBCO §

CLIENT LOGIN
! Click here to login,

Join MEDgcigion Senior Directar of Product
Marketing Rofyn Fritz and product managers
Maureen Ewing and Kelly Sanderson, RN, as they
demanstrate Nexalign IEXCHANGE 7.0 The
segsion will provide an in-depth overdew ofthe
latest version of IEXCHANGE — MEDecision's Weh-
based multi-payer solution that allows physicians
and other health care praviders to quickly and easily
submittransactions to health care payers in real-
time.

REGISTER NOW |
—_—

For more information or to request

ademonstration on our products and
services, please click here.

Stage of Health Care Refarm
Faves Way for Four New
Executives at MEDecision

060872009

MEDecision Selected ta Deliver
Alineg™ Collaborative Health
Care Management Platform to
Blue Cross Blue Shield of
Kansas City

EVENTS

07/192009 - 07/22:2009
Interal Operations Conference

09202000 - 09/22:2009
Health IT Ingight Surmmit 2009
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3 - Meta Content Structure

Consist of

1) <Title>

2) <Description>
3) <Keywords>

) Source of: http:/fwww.symmetricom.com/ - Mozilla Firefox n [L—”EHE|
File Edit Yiew ﬂfalp

— M
<! DOCTYPE html PUBLIC "-//W3C//DTD XHTML 1.0 Transitional//EN™ "http:/lwww. w3, org/ TR/ xhtnll/DTD/ 1=
<html smlns="http:/ wow, wd.org/ 1999/ xhtml ™ .
<titlex3ynmetricom - Timing, Frequency and 3yvhnchronization Jolutions - Assure Performance & Man:
<meta name="dezcription" content="3ymmetricom products provide precise frequency, timing, and di
<meta name="keywords" content="symmetricom, network frequency, network timing, network distribut

"
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3a - Meta Content — Page Title

Keywords in the First or Second Position of the Page Title Have the Highest Impact!

Optimizpfl - Na¥ Reand Eaciicad Dana Titla

@ Workforce Management | Time & Attendance Software Solutions | Legiant.com - Mozilla Firefox

i .

6 c A 1 I A | btk f e Jegiant, com

A Lea la nt / Your Partner for Workforce Manageme

Optimized - Brand Focused Paae Title

lw' Legiant.com | Workforce Management | Time & Attendance Software Solution ; - Mozilla Firefox

FlE  Eboic  wiew  HISCORY  HOOKMArks.  lools Help

6 c A I ﬁ Ihtt|:| s legiant, com/

A LeCI la nt / | Your Partner for Workforce Manageme
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3b - Meta Content - Description

<) Source of: http:/fwww.symmetricom.com/ - Mozilla Firefox n EHE”E
File Edt “iew Help

A
<!DOCTYPE htmd PUBLIC "-//W3C//0TD XHTML 1.0 Transitional//EN™ "http://www w3, org/TR/xhted1/0TD/ s —
<html xmlns="http://wiw. 3. org/ 1999/ xhtml ™

<head:
|{title}5vmmetricnm - Timing. Fremuenew and Swnehronigation Solutinns - basure Performance & Mans

<meta name="description” content="Zymmetricom products provide precise frequency, timing, and dj I
<meta name="keywords" content="synmetricom, network frequency, network timing, hetwork distribut |

"
@ webmarketing123



I
3¢ - Meta Content — Keywords

<) Source of: http:/fwww.symmetricom.com/ - Mozilla Firefox n EHE”E
File Edt “iew Help

A
<!DOCTYPE htmd PUBLIC "-//W3C//0TD XHTML 1.0 Transitional//EN™ "http://www w3, org/TR/xhted1/0TD/ s —
<html xmlns="http://wiw. 3. org/ 1999/ xhtml ™

<head>
<titler3ymmetricom - Timing, Frequency and Synchronization Jolutions - Assure Performance & Man:

smerta namp="dearrintinn™ nantent="Stmrmmetricom wrodnetas nrovide wrecdi=e fremienet. timine . and Al

<meta name="keyword=" content="symmetricowm, network frequency, network timing, network distribut I
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4 - URL’'s — Dynamic & Static

Static URL on product page based on direct entry

;-"'."" The North Face Women's Denali Jacket - FREE SHIPPING at Alirec.com - Windows Internet Explorer

i 5 —ww R bikkp [ e altkec, comthe-north-Facewornens-denali-jacket

File Edit \Miew Favorites Tools  Help

X Guugle

Dynamic URL on product page based on direct entry

{2 Amazon.com: Final Fantasy Origins Final Fantasy | & || Remastered Editions: Playstation: Video - Windows Internet Explorer

m v (@ mikEp: ) (i, @mazan; cornap) produck BOODDER LV E fref=s2_simh_gw_p&3_i47pf_rd m=ATYPOKTKYXODER Rt _rd s=center-28pf rd_r=109RIA4EEMEAKCBTINTGRRE rd b=101807 rd_p=4

File Edi '~
X Gm.\gle

w ';l Search **Iilfi* I ,Sharna,"r E] =i i;_ETT:?JT:ranslate ¥ GSJ
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5 - Keywords in URL

Three Ways to Place Keywords in Your URLs

Keywords in Primary Domain is a Big Factor
Scenario 1: www.crm-solution.com

Keywords present in primary domain

Ke%words_ in URL Path and Sub-domain are helpful, but will not contribute to
SEO rankings as much

Scenario 2: www.mysite.com/crm-solution

Keywords present in URL path

Scenario 3: crm-solution.mysite.com

Keywords present in subdomain
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6 - Internal Links:
Guides for Search Engine Spiders

1. Identify unique keywords for each
page of your website
« Focused content on pages

2. Reference relevant pages in your = =
site to other pages via a link ————
3. Spiders can now crawl between
your site’s pages in a logical &
driven manner . .
— — Landing
— = ~ =% Pages

Other Internal Pages

"
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7 — Content Silos

Home Page
/ (Target Major Themef/GeneraI Keywords)
L1

L1 L1
(Category Themed Pages) (Category Themed Pages) (Category Themed Pages)
CRM _ Services C7 Pro<cts CRM _  Solution
L2 L2 L2 L2 L2 L2
(Supporting (Supporting (Supporting
pages for CRM pages for CRM pages for
Services) Services) CRM Solution)
g ContentSilo A Content Silo B Content Silo B
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8 - Inbound Links

NTP Server Page
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Other Websites

T NTP Servers < ::

NTP Servers <
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9 - Alt Tags and Header Tags

Alt Tags — High Contribution
Alt Tags Have a High Correlation with Rankings

i i
Waomen's Yirga Jacket

Golite
Women's Virga Jacket
H1 Tags - Low Contribution $79.95
-H1 Tags have a Low Correlation with Rankings <hl1>Heading</h1>
<h2>Heading</h2>
<h3=Heading=/h3>

<hd=Heading=/h4=
<hS=Heading=/hS>

<ht=Heading=/hé>=
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10 — Analytics- Rinse and Repeat

. Oct 1, 2008 - Sep 1, 2009
Search Englnes Comparing to; Oct 1, 2007 - Eug 31, 2008

® Prevwous Visis @ Visis

2,000 2.000

-M
R i —‘/-/ |

[}

g e g e I e t\
— [ - —

i g -'-""'""h..._,-i'"'"""" e s g B g e e il

| Jan 18 - Jan 24 Mar 15 - Mar 21 May 10~ May 16 ..udf.njrff
Search sent 50,430 total visits via 17 sources

Visits Pages/Visit Avg. Time on Site % New Visits Bounce Rate
50,430 3.25 00:02:26 72.53% 53.74%
Previous Presious Pravious: Pravious: Pravious:
18,865 (167 32%) 2.86 (13.90%) 00:01:52 (30 85%) T4 T2% (-2.93%) 60.38% (10 99%)
Source Visits Pages/\isit Avg;gnlzla on % New Visits Bounce Rate
google
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Contact Information
Contact Us for a detailed Custom Analysis of your website!

Please contact:

Devon Paguio

(800) 619 1570
d.paguio@Webmarketing123.com
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