
Thank you for joining us!

We will begin at:
11:00 am PST
12:00 pm MTN
1:00 pm CST

Webinar: Top 10 Tips in SEO for 2010

1:00 pm CST
2:00 pm EST

Audio: 312-878-0211
Access code: 438-949-920
Enter PIN # on your screen

I’m Travis Low. I’ll be joined by Antonio Espinoza, who will help with Q&A during the webinar.  How is the audio?
Please help us make this webinar a big success by asking lots of questions using the chat box on your goto dashboard.   Q&A is your opportunity to dial it in to your needs.



Topics for Today’s SEO Webinar

1) Keyword Strategy

2) Site Content Strategy

3)Meta Content Structure

4) Meta Descriptions

6) Internal Links

7) Content Silos

8) Inbound Links

9) Alt Tags / H1 Tags4) Meta Descriptions

5) URL (Dynamic vs Static/ 

Keyword insertion)

9) Alt Tags / H1 Tags

10) Analytics



Why Search Engine Optimization (SEO)?



SEO Trends for 2009-2012 



Keywords

The Main Pillars of SEO

Content Silos

Site Content

Meta Content URL’s Inbound 
Links



Critical Keyword Selection Steps

• Keyword Expansion Tools

• Competitive Analysis

Keyword Strategy
1 - Keyword Strategy

• Customer Terminology

• Analyze Data

• Stages of Sales Cycle

• Keyword Leverage Analysis



2 - Site Content Strategy

Very Little Content More Content



3 - Meta Content Structure

Consist of
1) <Title>
2) <Description>
3) <Keywords>



Optimized - Not Brand Focused Page Title

Keywords in the First or Second Position of the Page Title Have the Highest Impact!

3a - Meta Content – Page Title

Workforce Management | Time & Attendance Software Solutions | Legiant.com - Mozilla Firefox

Optimized - Brand Focused Page Title
Legiant.com | Workforce Management | Time & Attendance Software Solutions - Mozilla Firefox



3b - Meta Content – Description



3c - Meta Content – Keywords



4 - URL’s – Dynamic & Static

Static URL on product page based on direct entry

Dynamic URL on product page based on direct entry



Referral Traffic vs. SEO Traffic5 - Keywords in URL

Three Ways to Place Keywords in Your URLs
Keywords in Primary Domain is a Big Factor

Scenario 1: www.crm-solution.com 

Keywords present in primary domain

Keywords in URL Path and Sub-domain are helpful, but will not contribute to 
SEO rankings as much

Scenario 2: www.mysite.com/crm-solution

Keywords present in URL path

Scenario 3: crm-solution.mysite.com

Keywords present in subdomain



1. Identify unique keywords for each 
page of your website
• Focused content on pages

2. Reference  relevant pages in your 
site to other pages via a link

6 - Internal Links:
Guides for Search Engine Spiders

3. Spiders can now crawl between 
your site’s pages in a logical 
driven manner

Other Internal Pages

Landing 
Pages



7 – Content Silos
Home Page

(Target Major Themes/General Keywords)

L1
(Category Themed Pages)

__CRM_ Services

L1
(Category Themed Pages)

__CRM__   Products

L1
(Category Themed Pages)

__CRM__   Solution

Content Silo A Content Silo B Content Silo B

L2
(Supporting 

pages for CRM 
Services)

L2 L2
(Supporting 

pages for CRM 
Services)

L2 L2
(Supporting 
pages for 

CRM Solution)

L2



8 - Inbound Links

Other Websites 

NTP Servers

NTP Server Page

NTP Servers

NTP Servers



9 - Alt Tags and Header Tags

Alt Tags – High Contribution
•Alt Tags Have a High Correlation with Rankings

H1 Tags - Low Contribution
•H1 Tags have a Low Correlation with Rankings



10 – Analytics- Rinse and Repeat



Contact Us for a detailed Custom Analysis of your website!

Please contact: 

Devon Paguio

Search Engine Marketing – A PerspectiveContact Information

Devon Paguio
(800) 619 1570
d.paguio@Webmarketing123.com


